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LODHA GROUP OF COMPANIES                            POLICIES FOR  ARCHITECTURE + DESIGN 

Allotment List format 
 
Marketing 
Project 

Building 
(if 
applicabl
e) 

Win
g 

Unit 
No. 

Unit 
Typ
e 

Carpet 
Area 
(sq. ft.) 
(A) 

EBVT area 
(sq. ft.) 
(B) 
 

Net 
Area 
(sq. ft.)  
((A) + 
(B))  

Net 
Area 
(sq. 
mtrs.) 

Gros
s 
Wei
ght 
(sq. 
ft.) 

Any 
other 
areas 
eg. 
Garden 
areas 
for 
units 
exclusi
ve use 
(sq. ft. 
carpet)
^ 

No. 
of car 
parks 
allott
ed to 
unit 
(basic
) 

No. 
of 2-
whee
ler 
parks 
allott
ed to 
unit  

No. of 
car 
parks 
allotte
d to 
unit 
(Additi
onal 
for 
Value) 

Car park details Comments 

             To be 
filled in 
by CC 

< Car / 2-wheeler Park No.; Car Park/ 2-
wheeler No.> (for as many car parks as 
allocated, details separated by ; to be put 
into SFDC by CC basis Parking Allotment 
Plan given by Design)  

 

                

                

                
Carpet Area and Exclusive balcony/verandah/open terrace area calculated as per RERA norms on bare shell basis (i.e. prior to application of any finishes) and as per applicable Lodha policy (eg. Round up to nearest 9 if GW is NA eg. retail). 
^ These areas are not to be stated in application form / agreement / any other formal or legal document. This is only for knowledge of sales team and customer. 

 
Notes 

a. For ‘Unit Type’ use marketing nomenclature eg. 1 BHK, 2 BHK petite, 2 BHK etc for residential; similarly for offices it is for Supremus - Growth, 
Expansion, Large, Corporate and NA for other type of offices. 

b. For units with restrictions on area/merging of units as per liaison eg. I to R units, comment of “'cannot be amalgamated without CEO approval' in the 
allotment list. 


